From ‘| L&airn' .. .to ‘We Learn’

3 Siories of Social Media For
Informanl Learning
\J - Nokia, WWF and UEFA
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elLearning 2.0

" Web2.0
makes online
collaboration
possible
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INFORMAL LEARNING
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NOKIA — WWF
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Welcome Dharmender Yadav

Welcome

About this Initiative

In its fourth year now, Connect
to Protect is a joint initiative
between WWF and Nokia to
create environmental
awareness amongst Nokia
employees and to provide you
with guidance on how you can
adopt and environmentally
friendly lifestyle - both at home
and at work. More..

The big picture
Find Out what drives Nokia's
environment initiatives.

First time user?
Find out all you need to know
about Connect to Protect.

‘ 3 ~ " \..h\\\’.\'ﬂ;’.';?#f
-~ - . A (/7 7/
~ ~ -\ 0

CLIMATE =
CHANGE

CONSEQUENCES, CHALLENGES, AND SOLUTIONS :

e

K Top Tips

o Re-use envelopes.

o Use e-mail to stay in touch, including cards,
rather than faxing or writing.

o Always use both sides of a sheet of paper.

Would you like to learn more?

Choose from topics that cover different
facets of your environment

Brazil

; NOKIA-WWF
Environment
Conservation
NITIATIVE
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CONSEQUENCES, CHALLENGES, AND SOLUTIONS:

Green Marketing
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Cont@nt + Conversabion =

COMMUNITY

Discussion Forum Cooperate More ~
ASY NCNYONOUS
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Content + Conversation + ACTIVITY

EcoTips

5 O stes

AT HOME AT WORK

2

IN THE GARDEN SHOPPING

Choose a category:
| Select a category %/

HOLIDAYS TRAVELLING

@

COAST COUNTRYSIDE




The rformal Learning Journey




Problem with
Online |nformail Learning

i - Knowledoge Ls

}» : l’o 34‘ g highly fragmented
s ' | &"u&' .— AND

' Understanaing
requires a coherent
narrative




The Social Media Glue!




Problem with Online Informal Learning

Economics 1.0 = Based on Scarcity
(for Economy of Atoms)

Economies 2.0 = Based on ABRUNDANCE
(for economy of BITS)
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Problem with Online Informal Learning

Economics 1.0 = Based on Scarcity
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NEED FOR FILTERING INFORMATION

NEED FOR AMPLIFIERS - OWN VOICE



Problem with Online Informal Learning

Economics 1.0 = Based on 5carci,t5
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Algorithm-based Filters

- B.9. Google



Problem with Online |nformal Learning

Economics 1.0 = Basedon Scarcitg
(for Economy of Atoms)

Economics 2.0 =Based on abundawnce
(foreconomy of BITS)

NEED FOR FILTERING INFORMATION

/ \

Algorithm-based Filters Soctal Media-based Filters
- Google - Your Friends on Facebook
- Recommewdatiowsgstems

(Amazown - “People who read
this also read’)

- Reputation, Rating, Ranking



Advantage of Social Mediar in
Online Informail Learning

Co-Learners add Meaning anod Context
- Comments
- Social Tagoing

- Awnwnotating



‘WE LEARN' @ UEFA



Login to Knowledge-Sharing and Informal Learning Platform
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KISS online

Kmow % Informath o

About KISS:

UEFA often talks about the Football Family, But 53 member associations cover immense
geographical dimensions and a rich weave of know how, As the parent body, UEFA must
bring the family together and this is best dona by natworking, by sharnng knowledge and
by developing a collectiva intelligence.

The definition of the KISS project s beautifully simple: it's about bringing together
knowledge and people. The goal of such a networking I8 uitimately to collect and
compare the various know how to create good practices.

KISS Ng\vs:

17/09/09

We are happy to announce our next KISS Community Workshop on
“Marketing of Youth Competition” which will be held on the 29-30 of
October at the UEFA Headquarters in Nyon,

To know more about this workshop please click here

KISS © 2009



Facebook-type Functionality
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GOOD PRACTICES

& ormation St

Simon's home  Communities

online ===

ario

STORIES A SPECIAL DAY WITH RESOURCES

Simon Johnson

afa My Friends

N My Fan Club

Welcome Simon

-»> There are no new messages

+

&
B8 " Recent post in my groups
1 October 2009

Groups: Test Group
+ T o testt

24 September 2009

Groups: Test Group
+ F €

&
=} Friends’ Activity :

30 September 2009

Events

media crisis




YouTube-like Feature for Knowledge-Sharing

Good Practice

HOW TO deal with the media when a crisis occurs?
See how problems similar to yours have been solved

What do we do if a crisis comes along ? v
ol

Cen Stennett "'

How to run a crisis media conference " ~ l
-
Cen Stennett 'L

HOW TO deal with the media when a 5

crisis occurs? u
Declan Conroy

they suggest it is important to keep control and be explicit in a crisis

Related cases are related because

“People who viewed this video, also viewed...”




Wisdom of the Crowd

Admin's home Communities Who's who Events Log out

GOOD PRACTICES STORIES A SPECIAL DAY WITH

4 cooD THEMES
PRACTICES I Anti-doping I Club Licensing ICommunklﬂon & Media I Digital Media

SEARCH I Event Management I Infrastructure I Legal I Marketing

ﬁ NA 9 & i 9 I Stadia & Security

{Asrearch )
LATEST GOOD PRACTICES

By Author

Q HOW TO handle questions effectively? By Greg Curchod, Sep2009

| Search |

By Date Q HOW TO show powerpoint slides? By Greg Curchod, Sep 2009
Q HOW TO structure a presentation? By Lars Pedersen, Sep 2009

{F How Todeal with the media when a crisis occurs? ByDecin Conroy, Sep 208

audience

broadcasting

communication

communication skills

media PR&media
romotion rights sale . .

spponsors stra;t)eqy R at | n g fl lte r

ticketing

Q HOW TO create a network of experienced volunteers? By hancica Sudac, Se

Tag cloud




Asynchronous Interaction — Discussion Forum

Admin's home  Communities who'awho  Events  Log out

—

KISS online

NIDCMATKY O

GOOD PRACTICES STORIES A SPECIAL DAY WITH RESOURCES ANSWERS

n Group leader General discussion

» POSt new forum topic,
4
Tople Replies  Created Last reply

Expart sub-group on the
y 3 weeks 4 days ago 3 weeks 4 days ago
EDcommunity "NA Planning & 1 B Bodar biz bodar

Davelopmant”
4 weeks 4 days 290 4 weeks 4 days ago

M Members
EAManagemant of communities by boder by boder
5 weeks 6 days ago § weeks 4 days ago

@Wh.ﬂ 1s Corporate
by draebye by drivers

Management ?

¥
o
e

KISS EXPERTS

Create new topic

Add photo

Add resource

Manage group forums
36 mambers

My membership




Who's Who (LinkedIn-type) Functionality

A SPECIAL DAY WITH RESOURCES

First Name

| Who's who

Last Name
Latest Members

Name of the Organisation

National Association

Find

Manoj Gupta
Who's online .
There are aurrently 0 users
and 0 guests onlne

Admin Administrator

+Request pendng

Stephen Driver

Julien Poinsot

KISS User

. +My friend

Erik Helmersen

Davit Kovziridze

Bojan Pantevski

+Request pending




Collaborative Learning

Admin's home  Communities who's,who Log out

KISSonire X

K AT O

GOOD PRACTICES STORIES A SPECIAL DAY WITH RESOURCES ANSWERS

® Group leader

Sutimitted by bader on 4 Septamber 2009

- Members 1 suggest we use this topic-forum to share successes and difficultios
We encounter in managing our commurities

Post new comment *

» Input format

1 ‘ Do not send notifications for ths update,

* Notfications

KISS EXPERTS

Create new topic

Add photo

Add resource

Manage group forums
36 mambers

My membership




Social Media Learning Cycle
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Social Media Learning Cycle
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WERB 2.0 = Personalization



Whait N€xt?

WERB 2.0 = Personalization

‘LEEP”

Co-Learning Experlences
Enriched § Personalized



Thank You!

Atul.Pant@TimelessLifeskills.co.uk




